Colors of entrepreneurial success: packaging and the
purchase decision in food products
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Abstraci The colors of the packaging is a crucial element in the consuleerception, since it het.a powerful influence on the pehase
decision, which is whentrepreneurs, aware of this reality, implement it in their businesses. The objective of this study was to determine the
relationship between packaging color and therpbase decision in food ducts, adopting a correlationadcope, a quantitative appraa,

which allowed to have measurable and concise results. Also, a survey was applied to a sample of 380 female entrepreingutiseirat
answers on a Likert scale of-15. Additionally, to contibute to the results, the workig hypothesis was accepted tiemonstrate the
relationship between both variables, indicating that the color of the packaging influences the purchase decision. Mainlgpkwe (blue

and green) vere more prominent in a prchase, given that colors are sgciated with health, sustaability and trust. On the other hand,
studies have shown that warm colors (red and yellow) are perceived as less healthy products and this makes it diffiarsfiones to
choose a food produc In conclusion, brands shouldunderstand and strategicallapply colors in their packaging to improve their
positioning in the market and encourage more favorable purchasing decisions.
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